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Growing A Greener Future Together: New Seasons Market and 50+ Brands
Collaborate for Earth Month and Climate Health

“Growing Better Together: 1% for Soil Health”” Aims to Enhance Ecosystems and Support Sustainable
Farming Practices

Portland, Ore. (April 8, 2025) — In celebration of Earth Month this April, New Seasons Market is excited to
announce its "Growing Better Together: 1% for Soil Health" campaign. Throughout the month, the grocer is
collaborating with 50+ like-minded brands to contribute 1 percent of sales to support Zero Foodprint, a
groundbreaking nonprofit recently named one of Fast Company’s Most Innovative Agricultural Companies of
2025. Zero Foodprint mobilizes the food economy to team up with farmers to implement regenerative farming
practices that restore soil health, build a resilient food system and support a healthier planet.

"We're honored to join forces with our community and these incredible partners to champion the health of our
planet. By coming together to invest in soil regeneration, we're not only supporting the people growing our
food, but also proving out a system-wide approach for supporting sustainable agriculture that will benefit future
generations. This campaign truly embodies New Seasons Market's commitment to environmental stewardship
and community wellbeing,” said Athena Petty, New Seasons Market’'s Senior Manager of Sustainability.

Additionally, on Earth Day, Tuesday, April 22, New Seasons Market customers will have the opportunity to
contribute directly by donating to Zero Foodprint at the register when they purchase their groceries. The funds
raised will go towards projects like holistic grazing, compost application and cover cropping, helping reduce the
carbon footprint of the supply chain.

"This collaboration is the foundation of our grant program in the Northwest. The funds raised will provide
essential resources for farmers to adopt regenerative practices and New Seasons Market is leading the
charge, by engaging dozens of brands and tens of thousands of citizens in Collective Regeneration. We're
honored to partner with so many like-minded brands and conscious consumers to facilitate and accelerate this
progress around carbon sequestration and soil health,” said Anthony Myint, Executive Director and Co-
Founder of Zero Foodprint.

The funds raised this year will be distributed through the Restore NW Grant Program, allowing farmers and
ranchers to apply for grants up to $25,000 to cover costs related to supplies, labor, services and
implementation of healthy soil and planting projects. In 2024, with the support of more than 25 brands, New
Seasons Market and its customers raised nearly $60,000 for Restore NW grants and the company is hoping to
far exceed that amount this year.

Brands participating in “Growing Better Together: 1% For Soil Health,” donating 1 percent of their New
Seasons Market sales to Zero Foodprint this Earth Month, include:
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Alec’s Ice Cream e Full Circle e Organic Girl
e Ancient Nutrition e Go Macro ¢ Organic India

Groundwork Organic
Coffee Roasters

¢ Beyond Meat ¢ Organically Grown Co.

Bob’s Red Mill e Herb Pharm e Patagonia Provisions
o Bridges Organic Produce ¢ Himalaya Wellness o Prime Roots
o Chelan Fresh e Hopworks Brewery ¢ Rubicon Bakers

¢ Hummingbird
e Country Natural Beef Wholesale e Sokol Blosser
e Crespo Organic Mangos o Klean Kanteen e Stoller Family Estate
e Diestel e Laird Superfood ¢ gtumptown Coffee
oasters

e Lakeside Organic

Gardens e Thousand Hills

Divine Flavor

e Earth Friendly (Ecos) e Lemon Perfect e Tillamook

e Earthwise e Lundberg Family Farms e Union Wine Company
e Ecos e Mary’s Chicken ¢ Westwind Gardens

o Envy ¢ MegaFood ¢ White Leaf Provisions
e Fed by Blue ¢ Nossa Familia Coffee e Wishgarden

e Fever Tree e Nutpods e Yogi

o Fort George Brewing o Oppy e Zack’s Mighty

e Frontier Co-Op Spices ¢ Oregon Wild Harvest

"Stumptown Coffee Roasters is proud to partner with New Seasons Market in the 'Growing Better Together'
campaign. Enriching soil health aligns with our efforts to support sustainable agriculture among the hundreds
of coffee farms we source from around the world. Together, we can foster resilient ecosystems and a cleaner
planet for all," said Shauna Alexander, Vice President of Coffee and Sustainability at Stumptown Coffee
Roasters.

Throughout the year, New Seasons Market's Partner Brand—a private label with a purpose—actively reinvests
a portion of its proceeds back into its communities, and Earth Month serves as an extension of this
commitment. By donating 1 percent of its April Partner Brand sales to Zero Foodprint, including popular
products like tortilla chips, apple cider, Partners in Crime wines and sustainably packaged fresh pasta, New
Seasons Market strengthens its impact on environmentally responsible practices.

Upcoming Recycling Event:

New Seasons Market will also host its biannual Recycling Event on Saturday, April 19, from 10:00 am to 12:30
pm at the Revolution Hall parking lot. This unique event offers a chance for community members to responsibly
dispose of their hard-to-recycle materials, like straws, disposable utensils, screw-on caps, #1 PET, #2 HDPE,
#4 LDPE, #5 PP, #6 PS, Styrofoam, grocery bags, plastic film, Ziploc bags, plastic shipping sleeves, bubble
wrap and e-waste. For more details, visit our Spring Recycling Event website.

About Zero Foodprint

Zero Foodprint is a honprofit organization restoring the climate, one acre at a time. It believes that by directly
regenerating soil, local food economies can play a critical role in reversing the global climate crisis. The
organization works with food and beverage businesses, philanthropy and government to bring the next dollar to
implement the next regenerative practice on the next acre. This regenerative economy benefits every person
who grows food, every person who sells food, and every person on this planet who eats food. To learn more
about Zero Foodprint's impactful initiatives, watch Myint's TED Talk. Zero Foodprint was also recently
recognized by Fast Company as one of the Most Innovative Agricultural Companies of 2025 for its
groundbreaking model aimed at funding regenerative farming.

About New Seasons Market
New Seasons Market is a friendly neighborhood grocery store that believes great-tasting, local food has the
power to build community and enhance lives. From taking care of its staff, partners, neighborhoods, and the


https://www.newseasonsmarket.com/discover/partner-brand
https://www.newseasonsmarket.com/community-table-blog/support-your-community/recycling-event
https://www.zerofoodprint.org/
https://www.zerofoodprint.org/ted
https://www.zerofoodprint.org/ted

environment to growing a sustainable business, it's doing what it loves with a commitment to cultivating a
strong community centered around food. Founded in 2000 by three families and 50 friends in Portland, Ore.,
New Seasons Market is now a team of nearly 2,700 passionate staff across 22 stores in Oregon and
Washington, serving a unique mix of locally sourced and organic items, classic grocery favorites, chef-made
grab and go meal solutions. New Seasons Market is proud of its progressive values—from offering industry-

leading compensation and benefits to committing 10 percent of its after-tax profits to the communities it serves.
For more information, visit www.newseasonsmarket.com.
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